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But have you ever thought about the real impact 

suffering from common conditions such as pain, cough 

and cold, digestive issues, stress and interrupted sleep 

really have on your day, your work and your family when 

you are not 100%? Do you take care of yourself, so you 

can be at your best every day? 

We wanted to further understand the prevalence and 

impact of these conditions and this report summarizes 

the results of a study with over 18,000 people in 9 

countries*. The results revealed some important insights 

for us all – as individuals, as healthcare professionals, as 

employees and employers.

In terms of where people turn to first when they fall ill, 

healthcare providers are still at the top of the list (30% 

physicians and 20% pharmacists). The way that the 

healthcare system and reimbursement is set up has 

an impact, but there are also variations according to 

the condition and the culture. For example, back pain, 

allergies, sleep and stress issues drive people to visit their 

physicians first, while most other pain issues and coughs 

are dealt with by the pharmacist. Japan is an interesting 

exception, where 40% of people turn to ‘Dr. Google’ 

first, compared to the global average of 14%. However, 

this does not necessarily translate into online sales, with 

just 2% buying online in Japan. 

Globally, 77% feel that they can manage these 

common conditions well. Americans are the most 

informed, with over 80% feeling very knowledgeable, 

while Russians feel the least informed with just 58% 

feeling knowledgeable (falling to just 15% when it 

comes to indigestion). 

What is very surprising is the high percentage of people 

who do nothing and wait for the illness to pass. This is 

particularly the case with sleep (39%) and stress (44%) 

issues. And, when we see in the study that sleep and 

stress problems have the most impact on people’s daily 

lives – at work or at home – this becomes worrying. 

The overall impact of these conditions on daily life can 

be quite significant. In the last month, 44% went to work 

suffering from one of these conditions, with 75% saying 

their productivity was affected and 50% saying it highly 

impacted their ability to work effectively. Overall, 26% 

have been forced to take a sick day in the last month 

because of one of these conditions; this rises to 40% 

and 35% respectively for Australians and Americans. 

Germans have taken the most sick leave, over five days 

off in the past month. 

The survey raises a number of questions. Is there a gap 

between perception and reality? If people feel informed 

in general, why are they not taking action to prevent or 

treat conditions when they have a significant impact 

on their daily lives? How much could we save the 

economy with better self-management, fewer visits to 

the physician and a reduction in sick leave? 

At Sanofi we plan to take these insights to deliver even 

better solutions for your well-being and help treat 

everyday conditions. 

We believe that empowering individuals, the community 

and healthcare professionals to promote and practice 

self care, will lead to people all over the world living 

healthier, fuller lives. This, in turn, contributes to more 

sustainable healthcare systems and a more  

productive workforce. 
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Most of us have woken up recently with some type of pain, a 
blocked or runny nose or simply fatigue after a sleepless night. 
Often unexpected, suffering from common conditions like these 
can greatly affect the rest of our day. 
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Foreword
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Executive Summary 
The Sanofi ‘Self Care: Be Your Best’ Report is an in-depth global study looking at the prevalence and 
impact of common health conditions and the differences in how people approach and treat everyday 
illness around the world. The study, which surveyed over 18,000 people across nine countries, reveals the 
true extent of how common 
health conditions impact 
peoples’ lives and the value of 
practicing self care from both 
a personal and economic 
perspective.

The common health 
conditions covered in this 
report include aches and 
pains (such as headaches, 
abdominal pain, period pain 
and back pain), digestive 
issues (diarrhoea, constipation 
and indigestion), coughs, 
colds, allergies, sleep issues 
and stress.

Participating countries: United States, Mexico, Brazil, France, Italy, 

Germany, Russia, Australia and Japan
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6 Constipation 10%

7 Indigestion 9%

8 Abdominal pain 8%

9 Diarrhoea 6%

10 Cough 5%

1 Stress 26%

2 Sleep issues 24%

3 Back pain 23%

4 Headache 22%

5 Allergies / Allergic rhinitis 12%

Percentage of people globally who suffer from common health conditions at least once a week
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26%

41%

Key Findings
Common health conditions such as allergies, headaches and colds are widely prevalent around the 
world, with 97% of the population suffering at least once in the last year. Stress and sleep issues are 
particularly common, impacting a large proportion of people on a weekly basis.  

While adults around the globe may feel well informed about how to treat common health conditions, the  
research tells a different story. Many stress and sleep issue sufferers do nothing and wait for their symptoms 
to pass and very few seek help from pharmacists, who can provide useful information and treatment.

When left untreated, the impact of these conditions on daily life can be quite significant. In fact, many 
people report that common health conditions have had an important impact on their work and  
personal lives. 

Americans consider themselves 
the most informed about managing 

common health conditions, with over 

80% feeling well informed

Stress is the most commonly 
occurring condition, affecting 
26% of the population once a 

week and 14% of the population 
up to three times a week

People are the least informed 
about how to treat sleep 

issues than any other common 
health condition (46%)

Overall, 26% have been 
forced to take a sick day in 
the last month because of a 
common health condition

41% of people say common health 
conditions have an important impact 
on their self-confidence, and 32% 
report a significant impact on their 
sex life

44% of people went to work suffering from 
common health conditions in the last 
month, with 75% saying it affected their 
productivity

In all countries, stress has the 
most intense impact in the 
workplace, with 73% of weekly 
stress sufferers saying it has an 
important impact on their mood

People in the USA suffer the 
most from sleep problems as 

75% say they suffer from them at 
least once a year - compared to 
Japan who suffer the least (53%)

Despite stress and sleep issues being 
so prevalent, just 13% turned to a 

pharmacist for advice the last time they 
suffered from sleep issues - and just 10% 

spoke to a pharmacist last time they 
suffered from stress

Mexicans are most impacted by 
digestive complaints - 88% suffer 
from diarrhoea, 77% indigestion 

and 73% from constipation at 
least once per year 

For stress and sleep issues, 
44% and 39% do nothing and 
wait for the issue to pass while 

27% suffering from constipation 
will do the same

58% of Russians say they are well informed 

when it comes to managing common health 

conditions - making them the least well 

informed across the globe
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More than half of employees 
say their health issues have 
impacted their motivation 
to go to work (54%), their 
concentration (54%) and their 
mood (55%)  

47% 44%

Stress has the most intense 
impact across all countries in the 
workplace, with 72% of weekly 
sufferers saying it has an important 
impact on their motivation to go to 
work and on their concentration

Whereas 44% of Russians 
believe it has had a significant 
impact on their relationships 
with colleagues

In Mexico, 47% say minor 
health conditions have had 
an important impact on their 
career development

i. Impact at work

People in Germany took the highest 
number of sick days in the last month (5.6 
days on average), followed by Japan 

(3.5 days) and the US (3.2 days)

5.6 days 3.5 days 3.2 days

People in Brazil and Mexico took the least 
number of sick days in the last month  

(2 days on average)

2 days 2 days

Common health conditions also negatively impact our emotional wellbeing,  
social and family lives.

ii. Personal impact 

18-24 year olds report that 
minor health conditions 

have the biggest impact on 
their stress levels (61%) and 

sleep (57%) 
18-24

47%
report that their health issues 

have had an important 
impact on their family life 
over the last 12 months

48%
of married couples or people 

living as a couple in Russia say 
common health problems  have 
had a significant impact on their 

married life over the last 12 months

Almost half of parents Nearly half

The USA, Russia and Australia 
report that minor conditions 

have had the most impact on 
their sex lives over the last 12 
months (41%, 41% and 40% 

respectively)
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Treating Common Health Conditions 

A fifth of people (20%) turned to the 
internet for advice when they last 
suffered from stress or sleep issues 
rather than speaking to a pharmacist 
(10% and 13% respectively)

The main health problems for which 
people bought non-prescription 
medicines over the last 12 months 
were headaches (52%), coughs 
(45%) and colds (54%)

However, for stress, sleep issues 
and constipation, more than a 
third of people do nothing and 

wait for it to pass (44%, 39% 
and 27% respectively)

35% of people will seek 
recommendation from their 
pharmacist if a non-prescription 
medicine they rely on is not available 

For those who visited a doctor last 
time they were unwell, more than 
7 in 10 were given a prescription 
medicine for a condition considered 
to be self-treatable

On average, 70% of those 
who suffer from common 
health conditions feel well 

informed about how to treat 
themselves better

Headache and cold sufferers are 
more likely to seek help from a 
pharmacist as a first port of call (26% 
and 29% respectively)

90% say they can deal with a 
cold without seeing a healthcare 
professional, however 36% would not be 
able to treat allergies without expert help9 in10 

While common health conditions affect us all, the treatment choices we make differ from person to person…

Less than 5% of people bought non-prescription 
medicine online on dedicated websites 

For ailments such as back pain (42%) and allergies (41%), 
people most commonly seek advice from a doctor first 
when they could ask a pharmacist
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Conclusion
The ‘Self Care: Be Your Best’ report highlights the extensive prevalence of common health conditions such 
as pain, coughs & colds, allergies, digestive issues, stress and sleep issues throughout the world every 
single day. 

The report reveals the deep impact that these can have on both our personal and working lives and 
the resulting effect on our economy. One of the most interesting aspects of the report is the seemingly 
conflicting fact that even when people feel well informed about a condition, they often do nothing about 
it or go to a healthcare physician. 

There are many solutions and alternative approaches to improving our health and preventing or 
managing many of these common conditions. However despite this, practicing self care is still not used 
as widely as possible. 

Good practice of self care enhances wellbeing, can help prevent disease, curb illness and restore health.

We believe that by working together, we can make a big difference to people’s lives all over the world. It’s 
time to make a change - Self Care: Be Your Best.

We believe there are three axes that we need to work on to encourage and improve the practice of 
better self care:

Information and education 
Consumers and patients need support to improve health literacy (their understanding of 
common conditions and what they can do to prevent and/or manage them), so they 
better understand the benefits of practicing self care.  
 
There is a role to be played by the individual, but equally a role to be played by 
employers, pharmacists, healthcare physicians, industry and governments. The more 
consumers are informed and understand common conditions and options to manage 
them, the better their health, the fuller their lives and the more productive society will be.  
 
Empowerment and trust 
Consumers need to be empowered and feel confident in their ability to practice self care 
for common conditions.  
 
In many cases, instead of turning to the physician first, where the majority end up with a 
prescription, people should feel confident in first seeking the advice from a pharmacist. 
For this, in addition to improved health literacy, there needs to be renewed focus on the 
skills, expertise and professionalism of the pharmacist, so consumers feel empowered 
to go to their pharmacy first and have high trust in the advice the pharmacist can bring 
them.  
 
Access and affordability 
To accompany better self care practice, the consumer healthcare industry needs 
to continue to innovate in bringing effective self care solutions to the market. This, of 
course, means products but it also means thinking beyond the pill and creating solutions 
according to the changing consumer needs.  
 
Equally, there needs to be a focus by policy makers on the value of access to over the 
counter healthcare solutions for people to help manage their own health better. This will 
not only have an impact on healthcare system costs, but on the overall economy with a 
healthier, productive workforce. 



www.sanofi.com

54, rue La Boétie
75008 Paris - France

*Methodology

Fieldwork dates: June 2018 
Method: Online survey 
Survey length: 30mins  
Sample: The ‘Self Care: Be Your Best’ Report was commissioned by Sanofi Consumer Healthcare and 
conducted by IPSOS. The research was conducted via 18,090 online interviews in nine countries, with 
people aged 18 and over. The individuals in the study were selected to represent the distribution of the 
national population of gender, age, individual occupation and region in each country through  
online panels.


